EDITOR’S SPOT

WHERE THERE'’S SMOKE,
IS THERE FIRE?

I'm sure you remember the controversial
meta-analysis published in the March issue
of the Annals of Internal Medicine that found
no clear association between saturated fat
consumption and higher heart disease risk
and unsaturated fat consumption and lower
heart disease risk. The study, which is part of
a growing body of research questioning the link between satu-
rated fatand heart disease, sparked a contentious debate among
medical research scientists and nutrition experts.

Many medical researchers were up in arms about the study
because it contradicted a large evidence base represented
in the 2013 AHA/ACC Guideline on Lifestyle Management to
Reduce Cardiovascular Risk, a comprehensive report from
the American College of Cardiology and the American Heart
Association that associates heart health with dietary patterns
low in saturated fats and heart disease with dietary patterns
high in saturated and trans fats.

Many scientists questioned the veracity of the study design,
pointed out inaccuracies in the findings, and even demanded
the study be retracted. The research wasn't retracted, but the
study authors did correct some of their conclusions to reflect
current evidence that wasn't part of their analysis.

I'm no scientist, and this could be a prime example of
shoddy research, but | do have some questions. How can
medical researchers and diet and nutrition experts come to
very different conclusions about the role of saturated fats in
the development of cardiovascular disease and stroke after
examining the same volume of evidence? Could it be possible
that not all saturated fat is created equal, as some research
involving coconut oil and dairy suggests?

This controversy brings to mind the adage, “Where there’s
smoke, there'sfire,” meaning that maybe, just maybe, there's some
truth somewherein the research that’s questioning saturated fat's
association with heart disease and stroke. Is it reasonable to think
that maybe the medical community should look at the evidence of
the contradictory camp a bit more closely to determine why it has
come to its conclusions so a true consensus can be established?
| may be naive, but I'd like to think the medical community could
work together toward this end. Share your thoughts about this
ongoing controversy on Today Dietitian’s Facebook and Twitter
pages, and please enjoy the issue!

Judith Riddle

Editor
TDeditor@gvpub.com

4 today's dietitian june 2014

TodaysDietitian

President & CEO
Kathleen Czermanski

Vice President & COO
Mara E. Honicker

EDITORIAL
Editor Judith Riddle
Editorial Director Jim Knaub
Senior Production Editor Tracy Denninger
Editorial Assistants Heather Hogstrom, Leesha Lentz
Contributing Editor Sharon Palmer, RD
Editorial Advisory Board Dina Aronson, RD; Jenna A. Bell, PhD, RD;
Janet Bond Brill, PhD, RD, CSSD, LDN; Marlisa Brown, MS, RD, CDE, CDN;
Constance Brown-Riggs, MSEd, RD, CDE, CDN;
Carol Meerschaert, MBA, RD; Sharon Palmer, RD;
Christin L. Seher, MS, RD, LD

ART
Art Director Charles Slack
Graphic Designer Erin Prosini
Junior Graphic Designer Victoria Tuturice

ADMINISTRATION
Administrative Manager Helen Bommarito
Administrative Assistants Pat Plumley, Susan Yanulevich
Executive Assistant Matt Czermanski
Systems Manager Jeff Czermanski
Systems Consultant Mike Davey

FINANCE
Director of Finance Jeff Czermanski

CONTINUING EDUCATION
Director of Continuing Education Jack Graham
Continuing Education Editor Kate Jackson
Continuing Education Coordinator Leara Angello
Continuing Education Assistant Susan Graver

CIRCULATION
Circulation Manager Nicole Hunchar

MARKETING AND ADVERTISING
Publisher Mara E. Honicker
Director of Marketing and Digital Media Jason Frenchman
Web Designer/Marketing Assistant Jessica McGurk
Marketing Coordinator Leara Angello
Sales Manager Brian Ohl
Associate Sales Manager Peter J. Burke
Senior Account Executives Sue Aldinger, Gigi Grillot,
Diana Kempster, Beth VanOstenbridge
Account Executives Stephanie Fanfera, Dan Healey, Patricia McLaughlin
Sales Coordinator Joe Reilly

© 2014 Great Valley Publishing Company, Inc.

Phone: 610-948-9500 Fax: 610-948-7202
Editorial e-mail: TDeditor@gvpub.com Sales e-mail: sales@gvpub.com
Website: www.TodaysDietitian.com
Subscription e-mail: subscriptions@gvpub.com
Ad fax: 610-948-4202 Ad artwork e-mail: TDads@gvpub.com

All articles contained in Today’s Dietitian, including letters to
the editor, reviews, and editorials, represent the opinions of the authors,
not those of Great Valley Publishing Company, Inc. or any organizations
with which the authors may be affiliated. Great Valley Publishing
Company, Inc., its editors, and its editorial advisors do not assume
responsibility for opinions expressed by the authors or individuals quoted
in the magazine, for the accuracy of material submitted by the authors, or
for any injury to persons or property resulting from reference to ideas or
products discussed in the editorial copy or the advertisements.



